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Overview

* Ecropolis website (http://www.ecropolis.eu)
* Project flyer

* Dissemination activities of Ecropolis

« BNN Journal
e Consumer Information
e Seminars about sensory properties

e Congress 29 October 2009
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About BNN ECROPOLIS

 BNN: Organic Processors and Traders Association

 Represents the interest of about 60 organic food
processors and traders

e BNN enhances:

e Healthy nutrition
 Environmentally compatible and sustainable economy
« Socially acceptable economy
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Welcome to organic taste - ECROPOLIS

Contact The scientific project ECROPOLIS started in January 2009 and will last
about three years, The project deals with sensory propertizs of organic
Fhout food. The main aim of ECROPOLIS is to collect data abowmt zensony

prafiles from organic products all over Burope in an interactive online data
base (0%1%) Consumer research, regulatony affairs and dissemination
will alzo be incloded in the project.

Sitemap

The Research Institute of Organic Agricuturs (07 FiBL)in Switzedand
coordingtes the work of the dif ferent project partners.

Partners from France, Germany, ftaly, Poland, Switzerdand, and The
Metherands are inwalved in the research activity. In each country a
research partner, 3 SME-As=sociation and 3 SME is taking part in the
project.

O the following stes you will find more information about the project,
tazks and aim=, project partners, and work packages.

Home | Contact | About | Print | Top of page

B 2010by BENN - Albrechils 122 - D - 10117 Berln - Tel. + 4900300 B4T 12 2444

2009-5-29 Compact information on
arganic taste more -

2009-4-27 ECROPOLIS goes
online! mors «

2009-2-10 Beropolis: sensony
properties of organic food more -

See all news ¢
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The ECROPLIS project iz funded
under the [J Seventh Research
Framework Programme (FP7) of
the Buropean Union.

hiSc ETH Food Engineer
Ursula Kretzschmar-Riiger
FiBL

Fokerstrabe

CH-5070 Frick

Phone +H (062 865-7272
Faw +41 (095 265-7272
Flursula kretzschmari@fibl.org
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Tazkz and aims
Project structure
Wiork packages
Project partners

Information material

The Project
Ecropolis: Sensory properties of organic food

Organic Sensory Information Systen (0515): Documentation of sensony
properties through testing and consumer research for the organic industry
{Ecropolis).

Distribitars and promoters of arganic food claim superor tastes for their
products compared to the conwentional attemative. Thiz argument
howewer is #till subject to 3 hard debate and thus deserves morz
scientific evidence. Since repurchases are dependent on the owerall liking
of 3 produet, and zenzony expenences may hawve an important impact,
knowledge about these dimensions is crucial for producers and marketers
of organic food to offer products which mest consumer expactations.

The main purpose of this project therefore is to dewelop the first Organic
Senzory Information System (0515), 3 multiingual and centrally bazed
data folder for data deposition along with an interface scheme that senes
3z 3 basiz for data exchange to the benefit of the organic food market
(organic associations, producer, proceszors, retailer, wholesaler as wall 3z
CONZUMErS],

To thiz aim, a multidisciplinary and intemational reseanch approach iz
necezsany which comprizes sensony and consumer research linked with
standards requirements in different Buropean countries. The extendable
data folder will cortain descrptions of sensory properties of specific
products from six product categories as well as information about
underying production methods which explain the zensony differences
between organic and convertional 3= well as consumer and expectations .

The comprehensive sensory evalugtions will also result in 3 preference
mapping of sensony quality . The impact of EU legisliation and standards
of organic famming associations, which define production methods and
ingredients, will alzo be elaborated for 0515, Qualitative and quantiative
consumer research is camied out to dewelop segment-specific marketing
strategies bazed on 0%15 for all Aakehalders invalved. Comprehensive
dizzemination and training activities, including the preparation of training
materals for all stakeholder groups involved 3= well as for sale statf, will
ensure the broad information of the onganic food market.

M5z ETH Food Engineer
Urzula Kretzzchmar- Riiger

| k|

food quality, safety and
proceszing
Head of group
FiBL
HAcherstrabe
CH-5070 Frick

Phone +41 (0062 265-T272
Fan +41 (62 8657273
Flursula kretzschmar@fibl .org

Twpe of activity: Research for
SME aszociations
Call identifier FP 7- 3hiE-2007-2
Duration: 36 haniths
Start: 01 January 2009
End: 01 January 2012

e
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The ECROPLIS project is funded

under the C7 Seventh Research

Framewark Programme (FP7) of
the Buropean Union.
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Project flyer
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Project flyer
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Example : BNN Journal

,Sensory properties in the
marketing of organic
products”

BNN Journal, September 2009
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Consumer Information

* Flyers and articles
* information service for special themes

e Promotion activities
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Example: Consumer Information
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Example: Consumer Information
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Example : Promotion activities

Since 2007:

tasting promotions
In food retall
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BNN seminars on sensory
I properties of organic products

e Target group: processors, traders and employees of
organic food stores

 Promoted by the Federal Ministry of Consumer
Protection, Food and Agriculture

* Very practically orientated: practical tests, examples ,
discussion and questions
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Example:
BNN seminars on sensory properties
of organic products
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Congress

29 October 2009

Bio-Forum
Lebensmittel Praxis”,
Dusseldorf
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Dissemination of results

e [nformation terminals for consumers are
tested in some stores

« Electronic balance in stores provide information
about fresh products (i.e. cheese)

« Data sheets for consumers and
employees of organic food stores
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Purpose of dissemination

* Improve customer advice of employees in organic
food retall

* Methodic support for

 Food trade
* Product development and enhancements

. 21
www.ecropolis.eu



Thank you for your attention !

- Organic Taste -

Sensory marketing creates an innovative market approach

BioFach Nuremberg, February 18th 2010
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