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Use for the organic sector
Outlook and dissemination activities

Nina Schinkowski
BNN Herstellung und Handel e.V.
http://www.n-bnn.de



2
www.ecropolis.eu

Overview

• Ecropolis website (http://www.ecropolis.eu)

• Project flyer
• Dissemination activities of Ecropolis

• BNN Journal
• Consumer Information
• Seminars about sensory properties

• Congress 29 October 2009
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About BNN

• BNN: Organic Processors and Traders Association
• Represents the interest of about 60 organic food

processors and traders
• BNN enhances:

• Healthy nutrition
• Environmentally compatible and sustainable economy
• Socially acceptable economy
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Website „Ecropolis “
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Website „Ecropolis “
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Website „Ecropolis “
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Website „Ecropolis “
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Website „Ecropolis “
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Website „Ecropolis “
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Project flyer
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Project flyer
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„Sensory properties in the 
marketing of organic 
products“

BNN Journal, September 2009

Example : BNN Journal
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Consumer Information

• Flyers and articles
• information service for special themes

• Promotion activities
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Example: Consumer Information
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Example: Consumer Information
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Example : Promotion activities

Since 2007:

tasting promotions
in food retail
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BNN seminars on sensory
properties of organic products

• Target group: processors, traders and employees of 
organic food stores 

• Promoted by the Federal Ministry of Consumer
Protection, Food and Agriculture

• Very practically orientated: practical tests, examples , 
discussion and questions
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Example: 
BNN seminars on sensory properties
of organic products
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Congress

29 October 2009 

Bio-Forum 
„Lebensmittel Praxis“, 
Düsseldorf
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Dissemination of results

• Information terminals for consumers are
tested in some stores

• Electronic balance in stores provide information
about fresh products (i.e. cheese)

• Data sheets for consumers and 
employees of organic food stores
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Purpose of dissemination

• Improve customer advice of employees in organic
food retail

• Methodic support for
• Food trade
• Product development and enhancements
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Thank you for your attention !

- Organic Taste -

Sensory marketing creates an innovative market approach

BioFach Nuremberg, February 18th 2010


